
EVOLUTION 
OF THE  
INFOGRAPHIC:

Then, now, and future-now.



EVOLUTION

People have been using images and data to tell stories for ages—long before the
days of the Internet, smartphones, and Excel. In fact, the history of infographics
pre-dates the web by more than 30,000 years with the earliest forms of these 
visuals being cave paintings that helped early humans find food, resources, and 
shelter. 

But as technology has advanced, so has our ability to tell meaningful stories. 
Here’s a look into the evolution of modern infographics—where they’ve been, 
how they’ve evolved, and where they’re headed.
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The 20th Century introduced the infographic—a staple for how we 
communicate, visualize, and share information today. Early on, these print 
graphics married illustration and data to communicate information in a 
revolutionary way.

ADVANTAGE

Design elements enable people to quickly 
absorb information previously confined to 
long paragraphs of text.

LIMITATION

Static infographics didn’t allow for deeper 
dives into the data to explore granularities. 
Hoping to drill down for more detail or 
context? Tough luck—what you see is what 
you get.

Then: Printed, static infographics

Source: http://www.wired.co.uk/news/archive/2012-01/16/painting- 
by-numbers-at-london-transport-museum



INFOGRAPHICS THROUGH THE AGES     DOMO  04

While the first wave of modern infographics made complex data more 
consumable, web-based, interactive infographics made data more 
explorable. These are everywhere today.

ADVANTAGE

Everyone looking to make data an asset, 
from executives to graphic designers, are 
now building interactive data stories that 
deliver additional context and value.

LIMITATION

The data, while explorable, is still static or 
point-in-time. And because it’s outdated 
quickly, these visualizations can be 
misleading, or unreliable over time.

Now: Web-based, interactive 
infographics

Source: http://www.nationalgeographic.com/new-york-city-sky-
line-tallest-midtownmanhattan/
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The future of infographics is now. Using Domo Design Studio, your busi-
ness can create live infographics that leverage real-time data to tell an 
always-current data story.

Domo Design Studio makes it easy to craft beautiful branded stories that 
help your business understand what’s happening, as it’s happening. Here’s 
how it’s done:

DOMO DESIGN STUDIO

Simply choose a layout, layer in your own 
creative design and interactive widgets, 
and upload your custom app for anyone to 
use. There is no need to understand code—
simply create something awesome and 
Design Studio does the rest.

Future-Now: Live, interactive 
infographics
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The Evolution of the Modern 
Infographic: A Timeline
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Edward Tufte, considered by many to be 
the father of data visualization,
developed his landmark seminar on 
statistical graphics at Princeton.

Charts and graphs become staples in 
spreadsheet software. Businesses begin 
telling data stories through static, 
scrolling, and flat design.

The D3 JavaScript framework becomes 
widely utilized by mainstream media
to tell data stories. The challenge? These 
interactive visuals, while explorable, are
still static or point-in-time.

Live infographics leverage real-time data 
to tell an always-current data story.SaaS 
replaces homegrown. Clunky, awkward 
spreadsheets are no more. The age of
Domo is here.

Modern infographics begin making their 
debut—a new trend emerges in which it is 
possible to tell stories through letters and 

numbers.

The modern internet is less than a 
decade old. Dial-up is on its way out, 

and users are accustomed to loadingin-
formation faster. Visualizations become 

more sophisticated as a result.

The world of digital analytics is emerging, 
with companies looking for new

ways to visualize their data. But charts and 
graphs are tough to understand and tell

a partial data analysis story at best.

Collecting volumes of unstructured data, 
companies invest in expensive

homegrown systems and visualization 
tools. But infographics are limited to basic 

charts in spreadsheet software, which 
provide no depth or granularity.


